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Key Findings from York and North Yorkshire Creative Economy Census 2025

205

respondents

Detailed data
collected on

277

creative
economy roles

Sfer%gsrsg::icerﬂz?zﬁﬁi:r:ities 46% Urban 40% Rural 13% Coastal

Locations with the highest number of
creative economy role responses

1. York
YO1, YO31, YO23, YO26,
YO24, YO10, YO19,
YO32, YO30

2: Scarborough
YOT11, YO12, YO13

3. Harrogate

HG1, HG2 9
4 31 9 4. Whitby
YO21
9
creative industries 5. Selby
roles identified at YO8, DN15
respondents’
businesses/ 6. Thirsk
organisations YO7
Creative economy employment Size of respondents’ Most common aspects of creative
type of respondents’ roles businesses/organisations economy work that bring fulfilment*

13%

14%

73%

Creative occupations outside
of the creative industries

Non-creative occupations
within the creative industries

Creative occupations
within the creative industries

83% Micro size (1to 9) 74% Expressing creativity

Sole proprietor/Freelancer/
1-person business

58%
70% Ability to make a positive impact

11% Small size (10 to 49)

60% Working with other creatives
4% Medium size (50 to 249)

- o 250+ 56% Varied ro{es and
% Large size ( ) tasks/projects

Sources of respondents’ income

-

Responses by Creative Industries subsector

1. 40% Music, performing and visual arts

: 70% — Creative economy work

4 (only source of income) 1 2:12% Film, TV, video, radio and photography
3 2: 14% — Creative economy work 3: 11% Advertising and marketing
(main source of income) 2 410% Crafts (including makers)
2 3: 5% — Creative economy work & Non-
creative economy work (evenly split) 5: 9% Design: product, graphic and fashion design
4: 1% — Non-creative economy work 3 6 - 6: Other subsect.ors o
1 (main source of income) — Museums, galleries and I\brane§ (7%)
- IT, software and computer services
5: 89% — earned half or more of their 4 5 B Ff:;;::s::g (@;/m)e development) (5%)
\ 5 income from creative economy work _ Architecture (2%)

Percentages may not sum to 100 due to rounding

Main business support accessed*

28%

16%

N%

7%

7%

York and North Yorkshire Growth Hub

Arts Council

A University-led programme

City of York Council Business Advisor Service

North Yorkshire Council Business Advisor Service

Main barriers to growth*

o Access to finance, including
54% eligibility for grants

49% Customers’ lack of disposable income

37% Increased competition

York/North Yorkshire
location

32%

30% Limited customer base

*Multiple responses could be provided to these questions
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