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Scope and Data Sources

Hatch has been appointed to produce an assessment of the scale of the 
creative industries in the York and North Yorkshire Combined Authority 
area.

This report provides an in-depth analysis of York and North �z�}�Œ�l�•�Z�]�Œ���[�• 
Creative Industries based on three sources of data:

�‡ Published ONS business count and employment data 

�‡ A large language model (LLM) built  to analyse the footprint  of 
extended reality within  York and North �z�}�Œ�l�•�Z�]�Œ���[�• businesses

�‡ A LinkedIn Talent Pool Report

This report focuses largely on the published ONS data, with a particular 
focus on the Department  for  Media, Culture  and �^�‰�}�Œ�š�[�• (DCMS) 
Creative Industries SIC code categorisations. There are inherent 
challenges associated with mapping Creative Industries. Namely, the 
vague definition  of �^���Œ�����š�]�À���_ in an increasingly-technological world 
means that Creative Industries cover  a variety of sectors rather than 
forming their own sector outright . 

The LLM analysis and insights from the LinkedIn Talent Pool Report, 
therefore, complement the findings from the published data, building on 
the policy overview provided in the front end of this report.
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Key Findings

The York and North Yorkshire Local Growth Plan1 Consultation Draft 
highlights that the Creative Industries  lack skills  and investment . The 
Creative Industries remain a High Priority sector in the published Growth 
Plan, albeit with some evident challenges which are also reflected in the 
data analysis in this report.

Although the data does not show an overall specialisation in business 
counts and employment across York and North �z�}�Œ�l�•�Z�]�Œ���[�• Creative 
Industries compared to the national level (excluding London), some key 
sectors do stand out. These include Architecture , Culture  (creation and 
consumption), Fashion and Design and Broadcasting  and 
Communication . There is a large footprint  of IT businesses and 
employment in the Creative Industries (~40% and ~50% of total  creative 
industries, respectively), but with no significant concentration of either. 
Further, the LinkedIn Talent Pool Report suggests that for every person 
entering in the last year York and North �z�}�Œ�l�•�Z�]�Œ���[�• Creative Industries, 
1.2 left  the  Creative Industries  in York and North  Yorkshire.

It should be noted that York and North Yorkshire has a sparse geography 
compared to other Combined Authorities. forces of agglomeration in its 
few urban centres are limited relative to Combined Authorities with, or 
adjacent to, large cities. This also influences  employment  and 
business concentrations . Indeed, this is observed in the mapping of 
findings from the LLM.

Executive Summary 

1 �z�}�Œ�l�����v�����E�}�Œ�š�Z���z�}�Œ�l�•�Z�]�Œ�������}�u���]�v���������µ�š�Z�}�Œ�]�š�Ç���~�î�ì�î�ñ�•�U���^�z�}�Œ�l�����v�����E�}�Œ�š�Z���z�}�Œ�l�•�Z�]�Œ���[�•���>�}�����o���'�Œ�}�Á�š�Z���W�o���v�����}�v�•�µ�o�š���š�]�}�v��
���Œ���(�š�_�X�����À���]�o�����o����here.
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Scope of the work

Hatch has been appointed to produce an assessment of the 
scale of the creative industries in the York and North Yorkshire 
Combined Authority area.

This analysis has three elements:

1. An analysis of published data on the creative industries, 
using SIC-based DCMS definitions 

2. The use of an AI based Large Language Model to identify 
relevant businesses based on web content 

3. An overview of key findings from LinkedIn Talent Pool 
Insights

The analysis of published data allows us to get a detailed 
insight into what official national statistics say about the size 
and composition of the sector. It also enables us to benchmark 
against the national average, along with other Combined 
Authority areas.

More detail on each of these is provided under the following 
Definitions and Caveats slide. 
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Structure of this report

The rest of this report is structured as follows:

�‡ Definitions and caveats: explanation of the definitions and 
coverage of the datasets used

�‡ Analysis of published data: explanation of the headlines 
from this analysis, and then a breakdown of individual 
sectors 

�‡ Analysis of AI-modelled data. 

�‡ Overview of LinkedIn Talent Pool Report

Introduction 
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Introduction �t �d�Z�������Œ�����š�]�À�����/�v���µ�•�š�Œ�]���•�[���W�}�o�]���Ç�����}�v�š���Æ�š

York and North Yorkshire Combined Authority �t Economic Framework, Local Growth Plan Consultation and Skills 
Strategy.

The Creative Industries is defined as a high  growth  potential  sector  for delivering inclusive economic growth in the Combined ���µ�š�Z�}�Œ�]�š�Ç�[�• Economic 
Framework. The Local Growth Plan acknowledges the Creative �/�v���µ�•�š�Œ�]���•�[ role in shaping York and North �z�}�Œ�l�•�Z�]�Œ���[�• cultural  sector, but also as a driver  of  
R&D in  the  augmented  reality  sector . However, the Local Growth Plan also concedes the wider Creative Industries faces significant growth constraints 
linked to a lack  of  investment  and a lack  of  skills  within  the local labour market. To address these headwinds, the Combined Authority is expected to 
publish a High  Potential  Opportunity  Sector  Plan  for the Creative & Digital Technologies sectors, in addition  to Skills Bootcamps already being offered. 
Nevertheless, the Creative Industries remain a High Priority Growth Sector, but under the label of Rail Innovation  & Creative,  Culture  and Heritage .

Department for Culture, Media & Sport �t Creative Industries Sector Vision; House of Commons Library �t Creative 
Industries 

The sector vision published by DCMS under the previous government provides a high-level overview of the importance of Creative Industries to the UK 
economy, as 1 in  14 people  across the  country  are employed  in  the  Creative  Industries . The report also highlights that  since 1990 emissions in the 
creative industries have broadly dropped considerably, emphasising the  important  role  the  Creative  Industries  can have in  shaping  a sustainable  
economy. More recent research published in 2025 shows that  40% of  Creative  �/�v���µ�•�š�Œ�]���•�[ GVA is driven  by IT, software  and computer  services  �t this 
indicates that  tech -driven  creative  activity  (including augmented/extended reality) will  play  a vital  role  in  shaping  the  creative  landscape  at the 
national level. 
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Introduction �t The Value of Creativity in the Economy

Adapted from �^���Œ�����š�]�À�� Spillovers: Do the Creative Industries Benefit Firms in the Wider 
�����}�v�}�u�Ç�_�U Frontier Economics (2023). Available here.

R&D, Creative Networks and Positive Externalities

Over the last decade, the Creative �/�v���µ�•�š�Œ�]���•�[ role as an incubator  for economic 
growth has been recognised in research and policy across the public, private and third  
sectors across a range of publications. 

In an academic context, positive �Z�•�‰�]�o�o�}�À���Œ�[ of knowledge and innovation  from the 
Creative Industries into  the wider economy has been found to occur through supply 
chain links between the Creative Industries and other sectors (Customer links), supply 
chain links with other firms in the creative space (Supplier links) and employees 
moving to and from the Creative Industries to other sectors in the economy (Labour 
links).2

One of the reasons why the Creative Industries are so important  to the wider economy 
is their role as a driver of creativity �t a skill that  in an ever-automating world stands 
out as a �Z�Z�µ�u���v�]�•�]�v�P�[ touch, not to mention  the Creative �/�v���µ�•�š�Œ�]���•�[ role in nurturing  
culture and creating entertainment . Another key characteristic in the Creative 
Industries and creative jobs is that  they bring together talent  from a variety of 
backgrounds, cutting across numerous industries.3 

However, the challenge in quantifying and analysing what the wider economic impact  
is that the Creative Industries � �̂Y [defy] definition  almost by �����(�]�v�]�š�]�}�v�_4. For this 
reason, it  is paramount to establish clear definitions  and boundaries when mapping 
the impact and economic footprint  of the Creative Industries.

2 �&�Œ�}�v�š�]���Œ�������}�v�}�u�]���•���~�î�ì�î�ï�•�U���^���Œ�����š�]�À�����^�‰�]�o�o�}�À���Œ�•�W�����}���š�Z�������Œ�����š�]�À�����/�v���µ�•�š�Œ�]���•�������v���(�]�š���&�]�Œ�u�•���]�v���š�Z����
  �t�]�����Œ�������}�v�}�u�Ç�_�X�����À���]�o�����o����here.

3 ���}�•�š�}�v�����}�v�•�µ�o�š�]�v�P���'�Œ�}�µ�‰���~�î�ì�í�ô�•�U���^�,�}�Á���'�}�À���Œ�v�u���v�š�����Œ�����^�‰���Œ�l�]�v�P���'�Œ�}�Á�š�Z���]�v�����Œ�����š�]�À�����/�v���µ�•�š�Œ�]���•�_�X��
   Available here. 

4 �h�v�]�š�������E���š�]�}�v�•���d�Œ���������˜�������À���o�}�‰�u���v�š���~�î�ì�í�õ�•�U���^�,�}�Á���š�Z�������Œ�����š�]�À���������}�v�}�u�Ç�������v���,���o�‰���W�}�Á���Œ��
  �����À���o�}�‰�u���v�š�_�X�����À���]�o�����o����here.



Definitions

To analyse the Creative Industries we have used Standard Industrial  Classification 
codes (SIC codes), for subsectors defined by the Department of Culture, Media and 
Sport (DCMS) as falling within  the Creative Industries. These subsectors are listed in 
Pages 12-13, and included with their respective SIC codes in Appendix  A. To 
further distinguish between the various subsectors established by DCMS, Hatch has 
attributed  each subsector a �^�š�Z���u���_�U to easily compare the concentration  and 
specialisation of Creative Industries across geographies. 

For the businesses found using the Brainnwave Large Language Model (LLM), sector 
and subsector definitions  are intentionally  different to those provided by DCMS in 
order to capture businesses that  would otherwise not necessarily be classified as 
�^���Œ�����š�]�À���_. A list of these classifications and their definitions  is provided in 
Appendix  B. It should be noted that  the DCMS Creative Industries SIC codes and 
the Extended Reality Priority subsectors estimated by the LLM measure  different  
things . Whereas the DCMS SIC codes attempt  to provide an estimate of business 
counts and employment in the Creative �/�v���µ�•�š�Œ�]���•�[ sector as a whole, the LLM 
estimates the businesses that  use Extended Reality and related creative 
technologies. Hence some businesses identified  may  not  be traditionally  
classified  as �^���Œ�����š�]�À���_. 

The goal, therefore, is to get a sense of not only the Creative Industries as whole, 
but also the �^�l�v�}�Á�o�����P�� �š�Œ���v�•�(���Œ�•�_ outlined  in the previous page, to create a 
holistic picture of the Creative Industries. 

This report  also makes use of LinkedIn Talent Pool Report insights to corroborate 
and deepen the findings from ONS data and LLM mapping. The Talent Pool Report 
monitors job postings and job changes among people in a geographical area and 
sector(s); their flow to and from the area/sector(s), as well as providing insights on 
those �‰���}�‰�o���[�• educational  background and skills to give a holistic  picture of the 
potential  talent  within  a sector in a given area. The Talent Pool Report is also useful 
to measure any �^�o�����l���P���•�_ in talent. 

DCMS Creative 
Industries SIC 

Codes

Brainnwave 
Priority 

Subsectors �t 
Extended Reality

Holistic 
Picture of 

the Creative 
Industries
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Published Data Sources 

To analyse the economic activity in York and North �z�}�Œ�l�•�Z�]�Œ���[�• Creative Industries we 
have undertaken a rapid baseline, utilising  publicly  available data, to paint  a picture of 
overall economic trends. 

Gross Value Added (GVA)

GVA refers to the GDP of a sector, excluding taxes, plus any subsidies. It differs from GDP 
in that  it  measures the actual sectoral contribution  by subtracting intermediate  
consumption from sector output . For the purposes of this study we apportion  national -
level estimates of Creative �/�v���µ�•�š�Œ�]���•�[ GVA to the local share of employment in the 
Creative Industries in York and North Yorkshire, along with the average productivity  
ratios for the area.

Employment  Analysis

To analyse trends on employment across relevant sectors, we have utilised publicly  
available data from the Business Register and Employment Survey (BRES) (ONS, 2023). It 
is an annual survey which is used as the official  source for employee and employment 
estimates in the UK, by detailed geography and industry. Given that  this data is survey 
based, at sub-national  levels there may be sampling errors, which means drawing 
conclusions around trends over time which need to be treated cautiously. 

Businesses Analysis

To analyse trends in businesses across relevant sectors, we have utilised publicly  
available data from ONS UK Business Counts (ONS, 2024). It is an extract compiled from 
the Inter Departmental Business Register recording the number of Enterprises that  were 
live at a reference date in March of each year, broken down by employment size band, 
detailed industry (5-digit  SIC2007) and legal status. We have used the local units data 
set, which provides information  for the number of unique places of work rather than the 
enterprises data set which can be thought  of as the overall business, made up of all the 
individual sites or workplaces (local units).

Large Language Model (LLM) Creative Industries Definition and Data

Overview

The AI-based approach to defining and quantifying the Creative Industries in York and 
North Yorkshire in this study are underpinned by ���Œ���]�v�v�Á���À���[�• Smart Sector Analysis 
tool,  which uses established keywords and themes to scrape websites of companies in 
York and North Yorkshire in order to provide a more nuanced and up-to-date count of 
Creative Industries than that offered by SIC codes, which were last revised in 2007. 

This approach allows not only for more visibility  of smaller businesses or sole traders, 
but businesses in general, who in practice fall  into  the Creative Industries even if their 
self-declared SIC sectors are not considered as �^���Œ�����š�]�À���_ by DCMS.

Limitations

Unfortunately, there are some limitations  to this approach. The first is that  the ability  for 
the web scraper is very much tied to the quality of websites; their use of certain keywords 
in online text and the pre-defined themes actually being used by creative businesses. 

This may lead to omissions of businesses in the Creative Industries if certain keywords or 
website formatting  requirements are not met. The inverse is also true; non-Creative 
businesses may be counted as Creative if they do use certain keywords. Though this is 
accounted for by manual checks and validations on the data, it  is a limitation  to bear in 
mind when interpreting  the findings of the AI-based data. Further limitations  are set out 
in Appendix C. 

Other  Caveats

It is also paramount to note that  the published data and LLM data measure  
fundamentally  different  things . Whereas the published data is used to paint  a picture 
of the broader Creative Industries, the LLM data is used to drill  down  on the  extended  
reality  (XR) sector , hence, discrepancies in sample sizes are expected. Therefore, the 
classifications and results for both  methods  are not  directly  comparable .

8
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Definitions and Caveats

Basic Overview of LLM

LLMs are �^�o���Œ�P���_ neural networks in the sense that  they typically  draw from a vast 
number of parameters (data points) to process human language. They require 
certain �^�š�Œ���]�v�]�v�P�_ data to predict  whether a sample of text data matches sufficient 
characteristics to be assigned to a certain group, or not. In the context of this 
report, the �^�š�Œ���]�v�]�v�P�_ data consists of bespoke and agreed-upon themes and topics 
relating  to  the  XR/augmented  reality  sector , and not necessarily the broader 
Creative Industries and should not  be used as a comparable  alternative  source  
of  data  to publicly  available data. A summary workflow is shown on this slide, with 
a summary of each step elaborated below:

1. Definition  and key  themes  and keywords  for  �Z�^�u���Œ�š �^�����š�}�Œ�•�[ were agreed-
upon between XR Stories, Brainnwave and Hatch (see Appendix  B - LLM 
Priority  Topics). 

2. Web scraping  of  the  wider  York and  North  Yorkshire  economy  scraped and 
analysed ~25,000 company locations across the entire York and North Yorkshire 
economy.

3. Text  matching  matched only 70% (c.19,500) of the initial  sample to 37 �^�^�u���Œ�š 
�^�����š�}�Œ�•�_ across the entire York and North Yorkshire. 

4. Probability  �^�•���}�Œ���•�_ that  a given  company  belongs  to  any  given  �^�^�u���Œ�š 
�^�����š�}�Œ�~�•�•�_ were assigned to companies, from which companies that  were 
highly likely to belong the agreed-upon �^�^�u���Œ�š �^�����š�}�Œ�•�_�U based on matching 
with keywords and key themes. Data validation  was then conducted to ensure 
only relevant companies using XR/augmented reality were included.

5. The final  datasets  matched  companies  to  SIC Groups,  addresses and  
additional  business information  (e.g. employees).



Map of Comparator Geographies Metrics for Published Data

Specialisation

The metric used to measure specialisation and concentration  of the Creative Industries 
in York and North Yorkshire is the Location  Quotient  (LQ). LQs are derived by dividing 
the share of businesses or jobs within  the Creative Industries relative to all businesses 
and jobs in North and North Yorkshire by the same proportion  at the national  level. For 
this exercise, we have excluded London, given the large concentrations of creative 
economy activity there:

LQ=
% Creative Industries  in York and North  Yorkshire

% Creative Industries  in Great Britain  (excl. London)

In essence, this ratio expresses the share of Creative Industries within  York and North 
Yorkshire relative to Great Britain (excluding London) in a way that  is easy interpretable : 
if an LQ equals 1.5 it  indicates that  the share of creative businesses or jobs is 50% higher  
in York and North Yorkshire, relative to the share of creative businesses or jobs in Great 
Britain (excluding London).

Comparator  Geographies 

This study will  compare the concentration  of the Creative Industries in York and North 
Yorkshire to all other Combined Authorities, using published data for employment (BRES 
2024) and Business Counts (ONS 2023). LQs are based on Great Britain Business Counts 
and Employment numbers, omitting  London to avoid skewing the data.

As is can be seen, York and North Yorkshire is considerably  larger  in  land  mass terms  
than  most  comparators . Given the Combined ���µ�š�Z�}�Œ�]�š�Ç�[�• dispersed and rural structure, 
York and North �z�}�Œ�l�•�Z�]�Œ���[�• Creative Industries perform  is relatively  well  and broadly in  
line  with  expectations . 

Cambridgeshire 
and Peterborough

Tees Valley

North East

Greater 
Manchester

Liverpool 
City Region

West 
Midlands

East Midlands

South Yorkshire
West Yorkshire

York and North Yorkshire

West of 
England
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The Department of Culture, Media and Sport (DCMS) categorise the Creative Industries into nine subsectors. 
For ease of comparison across the Creative Industries, Hatch has categorised the subsectors into themes.

DCMS Subsector Description Theme

Architecture Architectural activities Architecture

Advertising and Marketing

Public relations and communication activities

Broadcasting and 
Communications

Advertising agencies

Media representation

Film, TV, video, radio and photography Radio Broadcasting

Museums, galleries and libraries 
Library and archive activities

Culture

Museum activities

Music, performing and visual arts

Sound recording and music publishing activities

Cultural education

Performing arts

Support activities to performing arts

Artistic creation

Operation of arts facilities
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The Department of Culture, Media and Sport (DCMS) categorise the Creative Industries into nine subsectors. 
For ease of comparison across the Creative Industries, Hatch has categorised the subsectors into themes.

DCMS Subsector Description Theme

Crafts Manufacture of jewellery and related articles
Fashion and Design

Design and designer fashion Specialised design activities

IT, software and computer services

Publishing of computer games

IT
Other software publishing

Computer programming activities

Computer consultancy activities

Publishing

Book publishing

Publishing

Publishing of directories and mailing lists

Publishing of newspapers

Publishing of journals and periodicals

Other publishing activities

Translation and interpretation activities

Film, TV, video, radio and photography

Motion picture, video and television programme production activities

Screen Industries

Motion picture, video and television programme post-production activities

Motion picture, video and television programme distribution activities

Motion picture projection activities

Television programming and broadcasting activities

Photographic activities
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The LLM developed by Brainnwave for this study identifies 11 unique sub-sectors within the Extended Reality 
sector (Digital Creativity and R&D activities) and scrapes web data to provide unique insights into York and 
�E�}�Œ�š�Z���z�}�Œ�l�•�Z�]�Œ���[�•�����Œ�����š�]�À�����/�v���µ�•�š�Œ�]���•�X
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Subsector Description Theme

VFX and Post-Production
Animation refers to the segment of the media and creative industries dedicated to the design, creation, and production of motion graphics, 
animated visuals, and digitally-rendered storytelling. This subsector encompasses a variety of techniques, styles, and formats, including 
traditional hand-drawn animation, 2D and 3D digital animation, stop-motion, and real-time rendering.

Broadcasting and 
Communications

TV
TV refers to the creative, technical, and commercial ecosystem responsible for the production, broadcasting, and distribution of television 
content. This subsector includes a wide array of programming, such as scripted series, news, reality shows, documentaries, live events, and 
���Z�]�o���Œ���v�[�•�����}�v�š���v�š�U�������o�]�À���Œ�������š�Z�Œ�}�µ�P�Z���š�Œ�����]�š�]�}�v���o�����Œ�}���������•�š�����Z���v�v���o�•�U���������o�����v���š�Á�}�Œ�l�•�U�����v�������]�P�]�š���o���•�š�Œ�����u�]�v�P���‰�o���š�(�}�Œ�u�•�X

Performing Arts

The Performing Arts Subsector encompasses the creation, production, and presentation of live artistic performances, where performers 
use their bodies, voices, or objects to convey artistic expression to an audience. This subsector includes a broad spectrum of art forms such 
as theatre, dance, music, opera, and performance art. The performing arts are distinguished by their live, temporal nature, requiring a 
physical presence of both performers and audiences in real-time.

CultureMusic
The Music Subsector refers to the industry involved in the creation, production, distribution, and performance of music in various forms 
and genres. This subsector encompasses a wide array of activities, including music composition, recording, performance, sound 
engineering, distribution via digital and physical media, and live music events.

Film
Film encompasses the creative, technical, and business processes involved in the development, production, distribution, and exhibition of 
motion pictures. This subsector covers a wide range of activities, including scriptwriting, directing, cinematography, editing, and marketing, 
contributing to the creation of narrative and documentary films for theatrical, digital streaming, and broadcast platforms.

Definitions and Caveats



The LLM developed by Brainnwave for this study identifies 11 unique sub-sectors within the Extended Reality 
sector (Digital Creativity and R&D activities) and scrapes web data to provide unique insights into York and 
�E�}�Œ�š�Z���z�}�Œ�l�•�Z�]�Œ���[�•�����Œ�����š�]�À�����/�v���µ�•�š�Œ�]���•�X
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Subsector Description Theme

Design
Design refers to the creative and professional domain dedicated to the conceptualization, planning, and realization of visually, functionally, and 
aesthetically impactful solutions. This subsector spans a wide array of disciplines, including graphic design, industrial design, digital design, user 
experience (UX) and user interface (UI) design, fashion, and environmental design, among others. Fashion and 

Design
Digital Creative

Design refers to the creative and professional domain dedicated to the conceptualization, planning, and realization of visually, functionally, and 
aesthetically impactful solutions. This subsector spans a wide array of disciplines, including graphic design, industrial design, digital design, user 
experience (UX) and user interface (UI) design, fashion, and environmental design, among others.

Audio Innovators

Audio Innovators refers to a specialized segment of the creative and technology industries focused on the development, enhancement, and 
application of cutting-edge audio technologies and techniques. This subsector includes the creation of innovative tools, platforms, and 
experiences that push the boundaries of sound design, audio production, and immersive auditory experiences across various fields, including 
entertainment, communication, gaming, education, and healthcare.

IT

Computer Games

Computer Games refers to the industry focused on the development, design, production, distribution, and marketing of video games played on 
computers, consoles, and mobile devices. This subsector encompasses a wide range of gaming experiences, from casual mobile games to 
complex, immersive AAA titles, as well as the technologies that power these games, including game engines, interactive storytelling, graphics, and 
artificial intelligence (AI). The computer games subsector plays a significant role in entertainment, education, and increasingly, in social interaction 
through multiplayer and online experiences.

Animation
Animation refers to the segment of the media and creative industries dedicated to the design, creation, and production of motion graphics, 
animated visuals, and digitally-rendered storytelling. This subsector encompasses a variety of techniques, styles, and formats, including traditional 
hand-drawn animation, 2D and 3D digital animation, stop-motion, and real-time rendering.

Video Production
Video Production refers to the segment of the media and creative industry dedicated to the creation, editing, and distribution of visual storytelling 
content. This encompasses a wide range of formats, including live-action films, animated videos, commercials, corporate media, documentaries, 
and interactive experiences, produced for various platforms such as television, cinema, digital streaming, and social media.

Definitions and Caveats



There is a large growth potential for the Creative Industries in York and North Yorkshire, building on the large 
number of smaller businesses, evidenced by a higher share of businesses than jobs.

11,400 Jobs in the Creative 
Industries

2,600 Businesses in the 
Creative Industries

JobsBusinesses

3% of total jobs in York and 
North Yorkshire

of total businesses in 
York and North 
Yorkshire6%
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Headlines 

300
Businesses in 

Computer 
Programming

660
Businesses in 

Computer 
Consultancy

125
Businesses in 

Artistic 
Creation

175
Businesses in 
Advertising 
Agencies

1,250
Jobs in 

Architectural 
Activities

2,000
Jobs in 

Computer 
Programming

3,500
Jobs in 

Computer 
Consultancy

700
Jobs in Museum 

Activities

£790m
in GVA across the York 
���v�����E�}�Œ�š�Z���z�}�Œ�l�•�Z�]�Œ���[�•��
Creative Industries

GVA1

of total GVA in York and 
North Yorkshire, 
compared to 5% 
nationally2

3%

IT, Software 
and computer 

services

£410m 
GVA

(52%)

Advertising 
and marketing

£120m 
GVA

(15%)

Music, 
performing 

and visual arts

£85m 
GVA

(11%)

Film, TV, video, 
radio and 

photography

£65m 
GVA
(8%)



The Creative Industries comprise of a diverse set of sectors in York and North Yorkshire, with some unique 
���µ�•�]�v���•�•���•�‰�����]���o�]�•���š�]�}�v�������•�‰�]�š�����š�Z���������š�����•�µ�P�P���•�š�]�v�P���}�À���Œ���o�o���•�����š�}�Œ���������o�]�v���Y��

1.8 LQ.B
Publishing of newspapers

1.1 LQ.B
Architectural Activities

1.5 LQ.B
Museum Activities

-1.4%
CAGR of Creative Industries 

Businesses 2019-2024

Creative Industries businesses in York and North 
Yorkshire have some unique specialisms, particularly in 
architecture, newspaper publishing and museum 
activities.

There have also been some considerable challenges, 
however, with declining business counts in the Creative 
Industries. Between 2019 and 2024, there has been a 
slight decrease in business counts of 1.4% per annum 
and overall business concentration is below the 
national average (less London) with a LQ of 0.78.

Nevertheless, Broadcasting and Communications as 
well as Fashion and Design business counts have grown 
1.6% per annum and 2.4% per annum, respectively.  
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Challenges also persist with employment in the Creative Industries, signalling there is now some sectoral 
stagnation and decline, �š�Z�}�µ�P�Z���•�}�u�����•�����š�}�Œ�•���•�š�]�o�o�����Œ�]�À�����z�}�Œ�l�����v�����E�}�Œ�š�Z���z�}�Œ�l�•�Z�]�Œ���[�•�����Œ�����š�]�À���������}�v�}�u�Ç��

Employment in the Creative Industries is also facing 
headwinds with the data suggesting a 3.6% per annum 
drop in jobs between 2018 and 2023. 

Of the themes identified, IT employs nearly half of all 
Creative Industries jobs. However, employment in the 
sector has decreased by 295 between 2018 and 2023. 

Despite these challenges, there are still some strong 
areas of employment concentration within York and 
North �z�}�Œ�l�•�Z�]�Œ���[�• Creative Industries in sub sectors like 
Architectural Activities, Support activities to performing 
arts, Museum activities and Artistic Creation.

2.4 LQ.E
Museum activities

1.9 LQ.E
Support activities to 

preforming arts
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1.7 LQ.E
Architectural Activities

-3.6%
CAGR of Creative Industries 

Jobs 2018-2023
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Analysis of Published Data



Key Takeaways

�‡Compared to other  Combined Authorities,  the 
proportionate  business counts and specialisation  
of the Creative Industries is relatively  low  in York 
and North  Yorkshire.

�‡A significant  barrier  to  business concentration  
are established geographies in the sector (West of 
England, Greater Manchester) and emerging 
geographies (Liverpool  City Region).

Combined 
Authority Area

Total Businesses 
(2024)

% of all 
Businesses

Concentration

Cambridgeshire 
and 

Peterborough
3,600 8.4% 1.17

East Midlands 5,100 5.7% 0.79

Greater Manchester 9,400 7.6% 1.06

Liverpool City Region 3,100 6.0% 0.83

North East 3,700 5.5% 0.76

South Yorkshire 2,800 5.8% 0.80

Tees Valley 1,000 4.5% 0.62

West Midlands 6,300 5.8% 0.80

West Yorkshire 6,300 6.8% 0.94

West of England 5,000 11.4% 1.55

York and North 
Yorkshire

2,600 5.6% 0.78

Combined Authorities, ranked by business concentration in the Creative Industries
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Key Takeaways

�‡The concentration  of Micro and Small businesses 
of York and North  �z�}�Œ�l�•�Z�]�Œ���[�• Creative Industries  is 
slightly  higher than the overall  concentration  of 
Creative Industries .

�‡Nevertheless, there is no significant  overall  
specialisation  of  Micro  and Small  businesses in 
York and North  �z�}�Œ�l�•�Z�]�Œ���[�• Creative Industries

Combined 
Authority Area

Total Micro and 
Small Businesses 

(2024)
% of all Businesses

Concentration of 
Micro and Small 

Businesses

Cambridgeshire 
and 

Peterborough
3,500 8.2% 1.17

East Midlands 5,000 5.6% 0.79

Greater Manchester 9,200 7.5% 1.01

Liverpool City Region 3,100 5.8% 0.83

North East 3,700 5.5% 0.72

South Yorkshire 2,800 5.7% 0.80

Tees Valley 1,000 4.4% 0.62

West Midlands 6,300 5.7% 0.81

West Yorkshire 6,300 6.7% 0.94

West of England 5,000 10.8% 1.54

York and North 
Yorkshire

2,600 5.5% 0.82

Combined Authorities, ranked by business concentration (Small and Micro) in the Creative Industries
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Architecture
Fashion and 

Design
Broadcasting and 
Communications

Culture Publishing
Screen 

Industry
IT

CAGR -0.4% 2.4% -0.4% 0.6% -1.9% 3.8% -4.5%

Total 
Businesses

255 315 285 360 100 295 1,000

% of 
Creative 
Industries

9.8% 12.1% 10.9% 13.8% 3.8% 11.3% 38.3%

Status Stable Driver Stable Stable At Risk Emerging Declining

Key Takeaways

�‡Creative businesses in the IT sub-theme make up the largest large portion of businesses in York and 
North �z�}�Œ�l�•�Z�]�Œ���[�• Creative Industries. Nevertheless, the sector has been declining at a rate of 4.5% per 
annum since 2019. 

�‡Though third-smallest in terms of business counts, Fashion and Design enterprises are the most 
specialised in York and North Yorkshire and have the highest annual growth rate within  the Creative 
Industries.

�‡With low business concentration, business counts and negative annual growth, the Publishing sub-
theme contains many Creative Industries sub-sectors that  are at risk. 

Business concentration of the Creative Industries in York and 
North Yorkshire
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Key Takeaways

�‡Similarly  to Business Counts, York and North  
Yorkshire has a lower  proportion  of  total  
employment  in the Creative Industries  than other  
Combined Authorities .

�‡Nevertheless, York and North Yorkshire has a 
concentration  nearing 1.0, indicating  
concentration  of  Employment  is similar  to  that  
of  Great  Britain , excluding London.

Combined 
Authority Area

% of all 
Employment

Employment Concentration

Cambridgeshire 
and 

Peterborough
5.5% 27,200 1.95

East Midlands 2.7% 32,100 0.97

Greater Manchester 4.4% 65,200 1.56

Liverpool City Region 3.4% 16,700 1.20

North East 3.2% 27,200 1.12

South Yorkshire 2.3% 13,700 0.81

Tees Valley 2.2% 6,000 0.78

West Midlands 2.8% 37,700 0.98

West Yorkshire 3.7% 41,500 1.30

West of England 6.3% 36,800 2.22

York and North 
Yorkshire

2.7% 11,400 0.95

Combined Authorities, ranked by employment concentration in the Creative Industries
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Architecture Culture
Fashion and 

Design

Broadcasting 
and 

Communication
IT

Screen 
Industry

Publishing 

CAGR -3.6% -2.3% 5.3% -14.9% -1.0% 0.2% -5.3%

Total 
Employment

1,250 1,990 615 1,275 5,555 575 145

% of Creative 
Industries

11.0% 17.5% 5.4% 11.2% 48.7% 5.0% 1.3%

Status Stagnant Declining Emerging Declining Stagnant Stagnant At Risk

Key Takeaways

�‡Apart from IT, Employment in York and North �z�}�Œ�l�•�Z�]�Œ���[�• Creative Industries is concentrated primarily in 
the Architecture and Culture sub-themes (~28% combined). However, sectors in these sub-themes have 
seen negative annual growth rates between 2018 and 2023. 

�‡Employment in the Fashion and Design sub-theme, much like in business counts, has seen substantial 
per annum growth in recent years and is emerging as an integral player of York and North �z�}�Œ�l�•�Z�]�Œ���[�• 
Creative Industries.

�‡Employment in Broadcasting and Communications (-11.6%) and Publishing (-5.3%) has declined 
substantially over the few years, placing sectors in this sub-theme at risk. 

Employment concentration of the Creative Industries in York 
and North Yorkshire
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Architecture



Key Takeaways

�‡York and North Yorkshire has a significant  
concentration  of Architectural  businesses, being 
the third -highest Combined Authorities  with  
businesses in this  sector.

�‡Architectural  activities  businesses make up just 
under 10% of York and North �z�}�Œ�l�•�Z�]�Œ���[�• Creative 
Industries,  the largest  share  among  comparators .

Combined 
Authority Area

Total Businesses 
(2024)

% of all Creative 
Businsses

Concentration

Cambridgeshire 
and 

Peterborough
250 6.9% 1.19

East Midlands 390 7.7% 0.90

Greater Manchester 590 6.3% 0.97

Liverpool City Region 215 6.9% 0.84

North East 270 7.2% 0.81

South Yorkshire 185 6.6% 0.77

Tees Valley 75 7.7% 0.69

West Midlands 400 6.3% 0.75

West Yorkshire 425 6.7% 0.93

West of England 325 6.5% 1.48

York and North 
Yorkshire

255 9.8% 1.12

Combined Authorities, ranked by business concentration in Architecture
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Key Takeaways

�‡Micro and Small Businesses form an integral  part  
of York and North  �z�}�Œ�l�•�Z�]�Œ���[�• Architectural  services 
sector, with  98% of businesses being classified as 
Small or Micro.

�‡Competition  from areas like Greater Manchester 
or West Yorkshire may threaten  York and North  
�z�}�Œ�l�•�Z�]�Œ���[�• high-ranking specialisation  in 
Architecture .

Combined 
Authority Area

Total Micro and 
Small Businesses 

(2024)

% of all 
Architecture 
Businesses

Concentration of 
Micro and Small 

Businesses

Cambridgeshire 
and 

Peterborough
250 100.0% 1.21

East Midlands 380 97.4% 0.88

Greater Manchester 575 97.5% 0.96

Liverpool City Region 215 100.0% 0.86

North East 215 79.6% 0.81

South Yorkshire 180 97.3% 0.76

Tees Valley 75 100.0% 0.71

West Midlands 400 100.0% 0.75

West Yorkshire 420 94.1% 0.93

West of England 315 96.2% 1.46

York and North 
Yorkshire

250 98.0% 1.10

Combined Authorities, ranked by business concentration (Small and Micro) in Architecture
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Key Takeaways

�‡Employment in Architecture  is also very 
concentrated  in York and North  Yorkshire, ranking  
second among all  other  Combined Authorities .

�‡Employment in Architecture  makes up over 10% of 
all  employment  in York and North  �z�}�Œ�l�•�Z�]�Œ���[�• 
Creative Industries .

Combined 
Authority Area

Employment
% of Creative 

Industries 
employment

Concentration

Cambridgeshire 
and 

Peterborough
1,250 5.5% 1.47

East Midlands 2,000 6.2% 1.16

Greater Manchester 3,500 5.4% 1.37

Liverpool City Region 1,000 6.0% 0.84

North East 1,250 4.6% 0.84

South Yorkshire 1,250 9.1% 1.21

Tees Valley 225 3.7% 0.47

West Midlands 2,250 6.0% 0.96

West Yorkshire 2,500 6.0% 1.28

West of England 1,250 6.8% 2.47

York and North 
Yorkshire

1,250 11.0% 1.71

Combined Authorities, ranked by employment concentration in the Creative Industries
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Broadcasting and Communications



Key Takeaways

�‡Published data suggests that  York and North 
Yorkshire has 285 businesses in Broadcasting and 
Communications, representing over 10.9% of all  
businesses in the Creative Industries .

�‡Whilst this  ranks York and North  Yorkshire sixth out  
of all  combined authorities,  the reality  is that  only 
two combined authorities  have a concentration  
above the national  average. 

Combined 
Authority Area

Total Businesses 
(2024)

% of all Creative 
Industries

Concentration

Cambridgeshire 
and 

Peterborough
305 8.4% 0.97

East Midlands 485 9.6% 0.75

Greater Manchester 1,295 13.8% 1.43

Liverpool City Region 350 11.3% 0.92

North East 400 10.7% 0.80

South Yorkshire 280 9.9% 0.78

Tees Valley 115 11.7% 0.71

West Midlands 645 10.2% 0.81

West Yorkshire 735 11.6% 0.92

West of England 465 9.4% 1.42

York and North 
Yorkshire

285 10.9% 0.84
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Key Takeaways

�‡Small and micro businesses in the Broadcasting 
and Communications sectors make up 96.5% of all  
businesses in these sectors. This is in  line  with  
the  average in  these sectors , across all  
Combined Authorities .

�‡Only two Combined Authorities  (Greater 
Manchester and West Yorkshire) has a 
concentration  above the national  average on this 
measure. 

Combined 
Authority Area

Total Micro and 
Small Businesses 

(2024)

% of all 
Broadcasting and 

Comms

Concentration of 
Micro and Small 

Businesses

Cambridgeshire 
and 

Peterborough
300 98.4% 0.98

East Midlands 470 96.9% 0.74

Greater Manchester 1,270 98.1% 1.43

Liverpool City Region 335 95.7% 0.90

North East 360 90.0% 0.74

South Yorkshire 275 98.2% 0.78

Tees Valley 110 95.7% 0.70

West Midlands 630 97.7% 0.81

West Yorkshire 715 97.3% 1.07

West of England 455 97.8% 0.68

York and North 
Yorkshire

275 96.5% 0.86
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Advertising Agencies Public Relations Media Representation Radio Broadcasting

CAGR -1.1% 0.0% 2.4% 0.0%

Total Businesses 175 55 45 10

% of Broadcasting and Comms 30.2% 9.5% 7.8% 1.7%

Specialisation 0.82 0.81 0.96 0.85

Status Stable Stable Emerging Stable

Key Takeaways

�‡Overall, no subsectors  within  Broadcasting and Communications have specialisation greater than the 
Great Britain (less London) level. However, Media Representation  has a specialisation approaching 
similar levels to the Great Britain (less London) specialisation, as well as a high CAGR (2.4%).

�‡Advertising  Agencies are one of the largest  sub-sectors  within  Broadcasting and Communications 
in York and North Yorkshire with 175 local business units. However, it is also the only sub-sector with a 
negative  growth  rate  (-1.1%).

�‡With low business concentration, business counts and negative annual growth, the Publishing sub-
theme contains many Creative Industries sub-sectors that  are at risk. 
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Business Counts of Broadcasting and Communications in York 
and North Yorkshire



Key Takeaways

�‡Similarly  to Business Counts, York and North  
Yorkshire has a lower  proportion  of  total  
employment  in the Creative Industries  than some 
other  Combined Authorities .

�‡Nevertheless, York and North Yorkshire has a 
concentration  nearing 1.0, indicating  
concentration  of  Employment  is similar  to  that  
of  Great  Britain , excluding London.

Combined 
Authority Area

Employment
% of Creative 

Industries 
Employment

Concentration

Cambridgeshire 
and 

Peterborough
850 3.13% 0.57

East Midlands 4,000 12.45% 1.33

Greater Manchester 7,800 11.96% 1.75

Liverpool City Region 1,075 6.45% 0.52

North East 2,525 9.27% 0.98

South Yorkshire 1,550 11.31% 0.86

Tees Valley 515 8.55% 0.62

West Midlands 3,400 9.02% 0.83

West Yorkshire 7,225 17.39% 2.12

West of England 3,325 9.04% 1.89

York and North 
Yorkshire

1,275 11.18% 1.00
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Combined Authorities, ranked by employment concentration in Broadcasting and Communications



Key Takeaways

�‡Employment in Broadcasting and Communications is, in general, declining. Most sub-sectors have 
seen negative double-digit growth in employment and are at  risk .

�‡Advertising Agencies and Media Representation are the largest  and most -specialised  sub-sectors 
within  Broadcasting and ���}�u�u�µ�v�]�����š�]�}�v�•�[ employment, however both have seen negative  growth  
rates between 2018 and 2023. 

�‡Despite an overall decline in employment within  Broadcasting and Communications sub-sectors, 
Motion Picture Production and Photography have seen growth . 

Employment in Broadcasting and Communications in York and 
North Yorkshire

Advertising Agencies Media Representation Public Relations Radio Broadcasting

CAGR -12.5% -8.5% -24.2% -30.1%

Total Employment 900 225 75 75

% of Broadcasting and 
Comms

48.7% 12.2% 4.1% 4.1%

Specialisation 1.08 1.91 0.48 0.96

Status Declining Declining At Risk At Risk
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Analysis of Published Data | Culture Businesses Overview

Key Takeaways

�‡Published data identifies  360 businesses as being 
within  the culture  sector. 

�‡This is somewhat below the national  average in 
terms of concentration  overall,  however, as we 
show in later  slides, this masks some parts of the 
culture  sector that  have a very strong presence. 

Combined 
Authority Area

Total Businesses 
(2024)

% of all Creative 
Industries 
Businesses

Concentration

Cambridgeshire 
and 

Peterborough
425 11.8% 0.96

East Midlands 700 13.9% 0.77

Greater Manchester 1,285 13.7% 1.01

Liverpool City Region 595 19.2% 1.11

North East 620 16.6% 0.89

South Yorkshire 520 18.5% 1.03

Tees Valley 140 14.3% 0.62

West Midlands 745 11.8% 0.66

West Yorkshire 815 12.9% 0.73

West of England 730 14.7% 1.59

York and North 
Yorkshire

360 13.8% 0.75

Combined Authorities, ranked by business concentration in the Creative Industries
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Key Takeaways

�‡The vast majority  of these outfits  are classed as 
micro  and small  businesses.

�‡Interestingly,  focussing on these micro  and small 
businesses changes the CA rankings �t for  example, 
the West of England moves from the top  ranked CA 
when considering all  businesses, to 9th on this  
measure. �z�˜�E�z�[�• rank moves from  8th to  7th. 

Combined 
Authority Area

Total Micro and 
Small Businesses 

(2024)

% of all Culture 
Businesses

Concentration of 
Micro and Small 

Businesses

Cambridgeshire 
and 

Peterborough
415 97.7% 0.96

East Midlands 685 97.9% 0.76

Greater Manchester 1,265 98.4% 1.01

Liverpool City Region 580 97.5% 1.11

North East 580 93.6% 0.84

South Yorkshire 525 100.0% 1.06

Tees Valley 140 100.0% 0.64

West Midlands 725 97.3% 0.66

West Yorkshire 805 98.8% 0.86

West of England 715 98.0% 0.76

York and North 
Yorkshire

355 98.6% 0.79

Combined Authorities, ranked by business concentration (Small and Micro) in the Culture theme
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Artistic 
Creation

Performing 
Arts

Supporting Activities 
to Performing Arts

Library and 
Archive 

Activities

Cultural 
Education

Museums
Music 

Publishing

Operation 
of Arts 

Facilities

CAGR 0.0% -1.4% 5.9% 2.7% 8.5% -4.5% -5.6% 0.0%

Total 
Businesses

125 70 40 40 30 30 15 10

% of Culture 
Businesses

34.7% 19.4% 11.1% 11.1% 8.3% 8.3% 4.2% 2.8%

Specialisation 0.77 0.66 0.66 0.91 1.03 1.49 0.35 0.74

Status Stable Stagnant Emerging Emerging Driver Driver At Risk Stagnant

Key Takeaways

�‡York and North Yorkshire has a large and vibrant Artistic Creation sector, with 125 registered 
businesses, representing 24.7% of the culture sector. 

�‡The museums sector is almost 50% more concentrated than the national average. However, the data 
suggests that  there has been some contraction in recent years.  

�‡ Cultural education also has an above average concentration in the area, and it has been growing 
strongly in recent years. 

Businesses by Culture sub-sectors
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Key Takeaways

�‡In terms of employment,  the concentration  of the 
sector in York & North  Yorkshire is close to the 
national  average, being only 5% more 
concentrated . 

�‡York and North Yorkshire ranks sixth for  Culture 
employment,  whilst  ranking eighth  for  business 
counts and seventh for  micro  and small business 
counts.

Combined 
Authority Area

Employment
% of Creative 

Industries 
Employment

Concentration

Cambridgeshire 
and 

Peterborough
3,850 14.2% 1.75

East Midlands 4,075 12.7% 0.92

Greater Manchester 6,000 9.2% 0.91

Liverpool City Region 2,630 22.8% 1.24

North East 4,440 16.3% 1.16

South Yorkshire 1,650 12.0% 0.62

Tees Valley 765 12.7% 0.62

West Midlands 6,000 15.9% 0.99

West Yorkshire 5,500 13.2% 1.09

West of England 3,875 10.5% 1.48

York and North 
Yorkshire

1,990 17.5% 1.05

Combined Authorities, ranked by employment concentration in Culture sub -sectors
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Analysis of Published Data | Culture  Subsector Specialisation and Growth

Key Takeaways

�‡The employment picture is similar to that of businesses, with employment in Artistic Creation ranking 
third-highest in York and North Yorkshire. However, Museums are by far the largest component of the 
sub-sector, and with a concentration over double that  of the national  average. 

�‡The employment data also reveals that supporting activities to performing arts (1.91) are also highly 
concentrated, at nearly double the national average, albeit with considerable decline since before the 
pandemic. 

�‡The Operation of Arts Facilities is relatively small in outright  employment numbers but has been 
growing at over 7% per annum since the pandemic.  

Business concentration of the Creative Industries in York and 
North Yorkshire

Artistic 
Creation

Performing 
Arts

Supporting Activities 
to Performing Arts

Library and 
Archive 

Activities

Cultural 
Education

Museums
Music 

Publishing

Operation 
of Arts 

Facilities

CAGR 3.1% -4.4% -9.0% 0.0% 0.0% 3.1% -9.7% 7.4%

Total 
Employment

250 400 250 250 75 700 15 50

% of Culture 
Employment

12.6% 20.1% 12.6% 12.6% 3.8% 35.2% 0.8% 2.5%

Specialisation 1.01 1.13 1.91 0.80 0.88 2.44 0.23 0.27

Status Driver Declining Declining Stagnant Stagnant Driver At Risk Emerging
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Production



Key Takeaways

�‡Overall, there are very  few  businesses in Sound 
Recording & Music Production  in York and North  
Yorkshire. This is reflected  also in the very  low  
concentration  of businesses in this  sector.

�‡York and North Yorkshire ranks 10th among 
Combined Authorities .

Combined 
Authority Area

Total Businesses 
(2024)

% of Creative 
Industries 
Businesses

Concentration

Cambridgeshire 
and 

Peterborough
20 0.6% 0.51

East Midlands 55 1.1% 0.68

Greater Manchester 140 1.5% 1.24

Liverpool City Region 65 2.1% 1.36

North East 40 1.1% 0.64

South Yorkshire 95 3.4% 2.11

Tees Valley 5 0.5% 0.25

West Midlands 75 1.2% 0.75

West Yorkshire 75 1.2% 0.88

West of England 85 1.7% 2.08

York and North 
Yorkshire

15 0.6% 0.35

41

Combined Authorities, ranked by business concentration in Sound Recording & Music Production

Analysis of Published Data | Business Overview



Key Takeaways

�‡Despite the low business count  in Sound Recording 
& Music Production,  all  of York and North  
�z�}�Œ�l�•�Z�]�Œ���[�• businesses in the sector are small  or  
micro  businesses.

�‡York and North Yorkshire ranks 10th among 
Combined Authorities .

Combined 
Authority Area

Total Micro and 
Small Businesses 

(2024)

% of all 60.20 
Businesses

Concentration of 
Micro and Small 

Businesses

Cambridgeshire 
and 

Peterborough
20 100.0% 0.51

East Midlands 55 100.0% 0.68

Greater Manchester 60 42.9% 1.20

Liverpool City Region 10 15.4% 1.28

North East 10 25.0% 0.65

South Yorkshire 20 21.1% 2.25

Tees Valley 5 100.0% 0.25

West Midlands 30 40.0% 0.76

West Yorkshire 30 40.0% 0.89

West of England 20 23.5% 2.10

York and North 
Yorkshire

15 100.0% 0.35
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Combined Authorities, ranked by business concentration (Small and Micro) in Sound Recording & Music Production



Analysis of Published Data | Employment

Key Takeaways

�‡In 2023 15 people  are employed in this sector in 
York and North  Yorkshire, down  from  75 people  in 
2019.

�‡Overall, employment  in Sound Recording & Music 
Production  only makes up 0.13% of all  Creative 
�/�v���µ�•�š�Œ�]���•�[ employment  in York and North  
Yorkshire.

Combined 
Authority Area

Total Employees 
(2023)

% of all Creative 
Industry 

employment

Concentration of 
Employment

Cambridgeshire 
and 

Peterborough
75 0.28% 0.99

East Midlands 100 0.31% 0.65

Greater Manchester 350 0.54% 1.53

Liverpool City Region 300 1.80% 2.83

North East 40 0.15% 0.30

South Yorkshire 100 0.73% 1.08

Tees Valley 5 0.08% 0.12

West Midlands 50 0.13% 0.24

West Yorkshire 75 0.18% 1.32

West of England 400 1.09% 4.43

York and North 
Yorkshire

15 0.13% 0.23
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Combined Authorities, ranked by employment in Sound Recording & Music Production
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Fashion and Design



Analysis of Published Data | Fashion and Design Businesses Overview

Key Takeaways

�‡The fashion and design sector has 315 registered 
businesses, which makes its concentration  on par  
with  the national  average (1.00).

�‡The CA area ranks third  on this measure of 
concentration  out  of all  CAs, and is only marginally  
behind  West Yorkshire. 

Combined 
Authority Area

Total Businesses 
(2024)

% Creative 
Industries

Concentration

Cambridgeshire 
and 

Peterborough
280 7.8% 0.96

East Midlands 505 14.0% 0.84

Greater Manchester 750 20.8% 0.89

Liverpool City Region 240 6.7% 0.68

North East 385 10.7% 0.83

South Yorkshire 290 8.0% 0.87

Tees Valley 95 2.6% 0.63

West Midlands 585 16.2% 0.79

West Yorkshire 655 18.1% 1.03

West of England 485 13.4% 1.60

York and North 
Yorkshire

315 8.7% 1.00

Combined Authorities, ranked by business concentration in Fashion and Design
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Analysis of Published Data | Fashion and Design Businesses Composition

Key Takeaways

�‡Looking at micro and small businesses, York and 
North  Yorkshire has a comparable level of 
specialisation  compared to  the national  average.

�‡Similarly  to other  Combined Authorities,  small and 
micro  businesses make up an overwhelming  
share of York and North �z�}�Œ�l�•�Z�]�Œ���[�• Fashion and 
Design business composition .

Combined 
Authority Area

Total Micro and 
Small Businesses 

(2024)

% of all Fashion 
and Design 
Businesses

Concentration of 
Micro and Small 

Businesses

Cambridgeshire 
and 

Peterborough
275 98.2% 0.95

East Midlands 500 99.0% 0.84

Greater Manchester 745 99.3% 0.89

Liverpool City Region 240 100.% 0.69

North East 240 62.3% 0.52

South Yorkshire 290 100.0% 0.88

Tees Valley 95 100.0% 0.65

West Midlands 585 100.0% 0.80

West Yorkshire 650 99.2% 1.04

West of England 475 97.9% 1.58

York and North 
Yorkshire

310 98.4% 0.98

Combined Authorities, ranked by business concentration (Small and Micro) in Fashion and Design
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Key Takeaways

�‡York and North Yorkshire has seen a steady  increase  in  specialised  design businesses (which 
includes non-portrait  specialist photography and film processing), which dominates Fashion and 
Design business activity in the are (98.4%). There is some local  specialisation  in this sub-sector 
(1.04).

�‡The business count of Jewellery and Accessories manufacturing makes up a negligible  portion  of 
Fashion and Design (1.6%) and has a very  low  concentration  (0.28). The business count has remained 
at 5 between 2019 and 2024.

Fashion and Design Businesses in York and North Yorkshire

Specialised Design 
Activities

Jewellery and 
Accessories

CAGR 2.4% 0.0%

Total Employment 310 5

% of Fashion and 
Design

98.4% 1.6%

Specialisation 1.04 0.28

Status Driver Stagnant
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Key Takeaways

�‡York and North  Yorkshire has 615 people employed 
in the fashion and design sector, which is close to 
the national  average in terms of concentration . 

�‡The CA area ranks fourth  out  of all  of the CAs on 
this  measure, and is well  in excess of large CA 
areas including  Liverpool  City Region and Greater 
Manchester. 

Combined 
Authority Area

Employment
% of Creative 

Industries 
Employment

Concentration

Cambridgeshire 
and 

Peterborough
1,005 3.7% 1.28

East Midlands 1,350 4.2% 0.85

Greater Manchester 2,100 3.2% 0.89

Liverpool City Region 630 3.8% 0.58

North East 1,300 4.8% 0.95

South Yorkshire 725 5.3% 0.76

Tees Valley 270 4.5% 0.62

West Midlands 1,750 4.6% 0.81

West Yorkshire 1,600 3.9% 0.89

West of England 1,525 4.1% 1.64

York and North 
Yorkshire

615 5.4% 0.91

Combined Authorities, ranked by employment concentration in the Creative Industries
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Analysis of Published Data |  Fashion and Design Subsector Specialisation and Growth

Key Takeaways

�‡Employment in York and North �z�}�Œ�l�•�Z�]�Œ���[�• Fashion and Design sub-sectors follows the business count 
profile, with Specialised  Design Activity  dominating  (97.6% of all Fashion and Design employment 
and a LQ of 1.24). 

�‡On the other hand, employment in Jewellery  and Accessories has been declining  at a rate of -9.7% 
annually, placing  the  sub-sector  at  risk .

Specialised Design 
Activities

Jewellery and 
Accessories

CAGR 5.9% -9.7%

Total Employment 600 15

% of Fashion and 
Design Employment

97.6% 2.4%

Specialisation 1.24 0.38

Status Driver At Risk

Business concentration of the Creative Industries in York and 
North Yorkshire
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Analysis of Published Data | IT Businesses Overview

Key Takeaways

�‡IT sub-sectors make up a large  portion  of all  
combined ���µ�š�Z�}�Œ�]�š�]���•�[ Creative Industries  business 
counts, with  some combined ���µ�š�Z�}�Œ�]�š�]���•�[ Creative 
Industries  being dominated  by IT sub-sectors 
(Cambridgeshire and Peterborough; the West 
Midlands)

�‡In York and North Yorkshire, IT Creative Industries  
make up 38.3% of Creative �/�v���µ�•�š�Œ�]���•�[ businesses.

Combined 
Authority Area

Total Businesses 
(2024)

% of Creative 
Industries 
Businesses

Concentration

Cambridgeshire 
and 

Peterborough
1,860 51.5% 1.40

East Midlands 2,285 42.3% 0.83

Greater Manchester 3,845 41.0% 1.01

Liverpool City Region 1,195 38.6% 0.74

North East 1,515 40.7% 0.72

South Yorkshire 1,095 38.9% 0.72

Tees Valley 435 44.4% 0.64

West Midlands 3,190 50.4% 0.95

West Yorkshire 2,815 44.6% 0.84

West of England 1,930 38.9% 1.40

York and North 
Yorkshire

1,000 38.3% 0.70

Combined Authorities, ranked by business concentration in the Creative Industries
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Analysis of Published Data |  IT Businesses Composition

Key Takeaways

�‡Micro and Small businesses make up 99.0% of York 
and North  �z�}�Œ�l�•�Z�]�Œ���[�• IT Creative .

�‡York and North  Yorkshire ranks seventh among all  
combined authorities  in terms of small business 
concentration,  up from 10th in terms of all  
businesses. Nevertheless, there is no 
concentration  of Micro and Small businesses. 

Combined 
Authority Area

Total Micro and 
Small Businesses 

(2024)

% of all IT 
Businesses

Concentration of 
Micro and Small 

Businesses

Cambridgeshire 
and 

Peterborough
1,805 97.0% 1.40

East Midlands 2,235 97.8% 0.83

Greater Manchester 3,740 97.3% 1.00

Liverpool City Region 1,175 98.3% 0.75

North East 1,175 77.6% 0.57

South Yorkshire 1,075 98.2% 0.73

Tees Valley 420 96.6% 0.64

West Midlands 3,135 98.3% 0.95

West Yorkshire 2,750 97.7% 0.98

West of England 1,865 96.6% 0.66

York and North 
Yorkshire

990 99.0% 0.74

Combined Authorities, ranked by business concentration (Small and Micro) in the Creative Industries
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Analysis of Published Data |  IT Subsector Specialisation and Growth

Key Takeaways

�‡Creative businesses in the IT sub-theme make up the largest large portion of businesses in York and 
North �z�}�Œ�l�•�Z�]�Œ���[�• Creative Industries. Nevertheless, the sector has been declining at a rate of 4.5% per 
annum since 2019. 

�‡The largest component of the IT sector is computer consultancy activities, with 660 registered 
businesses. However, this sector appears to have been declining and has no specialisation locally. 

�‡Other software publishing is a small sector locally but has been growing at a double digital annual rate 
since before the pandemic. 

Business concentration of the Creative Industries in York and 
North Yorkshire

Computer Consultancy 
Activities

Computer Programming 
Activities

Other Software Publishing
Computer Games 

Publishing

CAGR -7.1% 1.03% 11.8% 0.0%1

Total Businesses 660 300 35 5

% of IT 66.0% 30.0% 3.5% 0.5%

Specialisation 0.65 0.77 0.98 0.81

Status At Risk Stable Emerging Stable

1 0 Businesses in 2019, 5 in 2024.
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Key Takeaways

�‡Turning to employment,  there are over 5,500 
people employed in IT in York  and North  
Yorkshire, nearly half  of all  creative industries  
employment . 

�‡In line with  business counts, concentration  is 
below the national  average and the CA area ranks 
ninth  most other  CAs.

Combined 
Authority Area

Employment
% of all Creative 

Industries
Concentration

Cambridgeshire 
and 

Peterborough
16,525 60.8% 2.06

East Midlands 17,000 52.9% 1.05

Greater Manchester 32,125 49.3% 1.33

Liverpool City Region 5,750 34.5% 0.51

North East 15,700 57.7% 1.12

South Yorkshire 7,030 51.3% 0.72

Tees Valley 3,795 63.0% 0.85

West Midlands 20,400 54.1% 0.92

West Yorkshire 20,605 49.6% 1.12

West of England 1,525 44.9% 1.64

York and North 
Yorkshire

5,555 48.7% 0.80

Combined Authorities, ranked by employment concentration in the Creative Industries
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Key Takeaways

�‡Computer Consultancy Activities dominate York and North �z�}�Œ�l�•�Z�]�Œ���[�• IT employment, making up 63% 
of the �•�����š�}�Œ�[�• employment. Concentration in the sector is also close to the national average., though 
employment growth is decreasing. 

�‡Computer Programming Activities also makes up a large share of employment (36%), and with positive 
employment growth and a high employment concentration, it  is emerging as a leading sub-sector 
within  IT.

Computer Consultancy 
Activities

Computer Programming 
Activities

Other Software 
Publishing

Computer Games 
Publishing

CAGR -2.6% 2.7% -12.9% 0.0%1

Total Employment 3,500 2,000 50 5

% of IT 63.0% 36.0% 0.9% 0.1%

Specialisation 0.95 0.92 0.38 0.19

Status Stable Emerging At Risk At Risk

1 0 jobs in Computer Games Publishing in 2018, 5 in 2023.

Employment York and North Yorkshire IT Creative Industries
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Sector Deep Dive: 58.21 Publishing of Computer Games 



Analysis of Published Data | Business Overview

Key Takeaways

�‡Computer Game publishing  made up only  0.2% of  
all  Creative  Industries  businesses in York and 
North  Yorkshire.

�‡There is no concentration  of the sector when 
compared to  the national  level (less London).

�‡Of the 11 Combined Authorities,  York and North 
Yorkshire ranks seventh.

Combined 
Authority Area

Total Businesses 
(2024)

% of Creative 
Industries 
Businesses

Concentration

Cambridgeshire 
and 

Peterborough
15 0.4% 2.64

East Midlands 15 0.3% 1.28

Greater Manchester 15 0.2% 0.92

Liverpool City Region 5 0.2% 0.73

North East 10 0.3% 1.11

South Yorkshire 5 0.2% 0.77

Tees Valley 5 0.1% 1.71

West Midlands 10 0.2% 0.69

West Yorkshire 10 0.2% 0.81

West of England 10 0.2% 1.69

York and North 
Yorkshire

5 0.2% 0.81
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Combined Authorities, ranked by business concentration in Publishing of Computer Games



Analysis of Published Data | Business Composition

Key Takeaways

�‡All  of  York and North  �z�}�Œ�l�•�Z�]�Œ���[�• Computer 
Games Publishing businesses were small or micro 
businesses (fewer than 50 employees).

�‡Again, there is no concentration  of small or micro 
businesses in York and North Yorkshire compared 
to  the national  average (less London).

�‡York and North Yorkshire ranks  8th  out  of the 11 
Combined Authorities .

Combined 
Authority Area

Total Micro and 
Small Businesses 

(2024)

% of all 58.21 
Businesses

Concentration of 
Micro and Small 

Businesses

Cambridgeshire 
and 

Peterborough
15 100.0% 2.79

East Midlands 10 66.7% 0.90

Greater Manchester 15 100.0% 0.97

Liverpool City Region 5 100.0% 0.77

North East 5 50.0% 1.17

South Yorkshire 5 100.0% 0.81

Tees Valley 5 100.0% 1.83

West Midlands 5 50.0% 0.37

West Yorkshire 10 100.0% 0.86

West of England 10 100.0% 1.79

York and North 
Yorkshire

5 100.0% 0.85

58
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Analysis of Published Data | Employment

Key Takeaways

�‡Overall, York and North Yorkshire does not  have a 
substantial  concentration  of employment  in 58.12: 
Publishing of Video Games.

�‡In 2023, there were only 5 people were employed 
in the sector, down  from  25 in  2022.

�‡Compared to other  Combined Authorities,  York 
and North  Yorkshire ranks 9th .

Combined 
Authority Area

Total Employees 
(2023)

% of all Creative 
Industry 

employment

Concentration of 
Employment

Cambridgeshire 
and 

Peterborough
25 0.09% 0.82

East Midlands 400 1.24% 6.50

Greater Manchester 125 0.19% 1.37

Liverpool City Region 75 0.45% 1.77

North East 250 0.92% 4.71

South Yorkshire 5 0.04% 0.14

Tees Valley 5 0.08% 0.30

West Midlands 50 0.13% 0.59

West Yorkshire 5 0.01% 0.07

West of England 10 0.03% 0.28

York and North 
Yorkshire

5 0.04% 0.19
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Combined Authorities, ranked by business concentration (Small and Micro) in Computer Game Publishing
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Publishing



Analysis of Published Data | Publishing Businesses Overview

Key Takeaways

�‡In total,  there are 100 businesses registered under 
Publishing SIC codes in York and North  Yorkshire, 
representing  3.8% of all  businesses in the Creative 
Industries .

�‡Overall, York and North Yorkshire ranks 7th of all  
combined  authorities  in Publishing.

Combined 
Authority Area

Total Businesses 
(2024)

% of all Creative 
Industries 
Businesses

Concentration

Cambridgeshire 
and 

Peterborough
200 5.5% 1.62

East Midlands 180 3.6% 0.71

Greater Manchester 345 3.7% 0.97

Liverpool City Region 140 4.5% 0.93

North East 150 4.0% 0.77

South Yorkshire 125 4.4% 0.88

Tees Valley 30 3.1% 0.47

West Midlands 210 3.3% 0.67

West Yorkshire 225 3.6% 0.72

West of England 220 4.4% 1.71

York and North 
Yorkshire

100 3.8% 0.75

Combined Authorities, ranked by business concentration in Publishing
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Analysis of Published Data | Publishing Businesses Composition

Key Takeaways

�‡Micro and Small businesses make up 95% of all  
Publishing businesses in York and North  Yorkshire. 

�‡Nevertheless, York and North  Yorkshire has no 
concentration  of micro  and small Publishing 
businesses, ranking seventh among all combined 
authorities .

Combined 
Authority Area

Total Micro and 
Small Businesses 

(2024)

% of all Publishing 
Businesses

Concentration of 
Micro and Small 

Businesses

Cambridgeshire 
and 

Peterborough
185 92.5% 1.54

East Midlands 180 100.0% 0.72

Greater Manchester 340 98.6% 0.98

Liverpool City Region 130 92.9% 0.89

North East 130 86.7% 0.68

South Yorkshire 115 92.0% 0.83

Tees Valley 30 100.0% 0.49

West Midlands 205 97.6% 0.67

West Yorkshire 215 95.6% 0.82

West of England 215 97.7% 0.82

York and North 
Yorkshire

95 95.0% 0.76

Combined Authorities, ranked by business concentration (Small and Micro) in Publishing
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Analysis of Published Data |  Publishing Subsector Specialisation and Growth

Key Takeaways

�‡Book Publishing is among the leading sub-sectors in Publishing with a concentration 2% above the 
national average, though the number of businesses in this subsector as remained constant in the last 
five years. 

�‡Publishing of Newspapers in an emerging subsector in York and North Yorkshire, with an annual growth 
rate of 14.9% and a concentration 79% above the national  average.

�‡Nevertheless, the largest subsector is Other Publishing activities, making up 35.0% of the subsector. 
But with a low specialisation and negative annual growth rate, it  underscores the lack of specialisation 
of Publishing in York and North Yorkshire. 

Other Publishing 
Activities

Book Publishing
Publishing of 

Magazines
Translation and 
Interpretation

Publishing of 
Newspapers

Publishing of 
Directories and 

Mailing Lists

CAGR -2.6% 0.0%1 5.6% -7.8% 14.9% 0.0%

Total Businesses 35 30 15 10 10 0

% of Publishing 35.0% 30.0% 15.0% 10.0% 10.0% 0.0%

Specialisation 0.73 1.02 0.54 0.48 1.79 0.0

Status Declining Stable Emerging At Risk Emerging -

1 Business count for Book Publishing has stayed at 30 between 2019 to 2024.

Publishing business counts in York and North Yorkshire

63



Analysis of Published Data | Publishing Employment Overview

Key Takeaways

�‡There are only 145 employees in Publishing in York 
and North  Yorkshire, making up less than 1% of 
Creative Industries employment . Accordingly, York 
and North  Yorkshire ranks last among combined 
authorities .

�‡This suggests an average of 15 employees for  each 
company in Publishing, corresponding  with  the 
high portion  of small businesses.

Combined 
Authority Area

Employment
% of all Creative 

Industries
Concentration

Cambridgeshire 
and 

Peterborough
2,545 9.4% 2.34

East Midlands 1,475 5.4% 0.67

Greater Manchester 3,575 13.2% 1.09

Liverpool City Region 2,630 9.7% 1.74

North East 685 2.5% 0.36

South Yorkshire 720 2.7% 0.54

Tees Valley 150 0.6% 0.25

West Midlands 1,025 3.8% 0.34

West Yorkshire 995 3.7% 0.40

West of England 3,135 11.5% 2.42

York and North 
Yorkshire

145 0.5% 0.16

Combined Authorities, ranked by employment concentration in the Creative Industries
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Analysis of Published Data | Publishing Subsector Specialisation and Growth

Key Takeaways

�‡Employment in York and North �z�}�Œ�l�•�Z�]�Œ���[�• Creative Industries is concentrated primarily in the 
Architecture and Culture sub-themes (~28% combined). However, sectors in these sub-themes have 
seen negative annual growth rates between 2018 and 2023. 

�‡Employment in the Fashion and Design sub-theme, much like in business counts, has seen substantial 
per annum growth in recent years and is emerging as an integral player of York and North �z�}�Œ�l�•�Z�]�Œ���[�• 
Creative Industries.

�‡Employment in Broadcasting and Communications (-11.6%) and Publishing (-5.3%) has declined 
substantially over the few years, placing sectors in this sub-theme at risk. 

Business concentration of the Creative Industries in York and 
North Yorkshire

Book publishing
Publishing of 
Newspapers

Other Publishing 
Activities

Publishing of 
Magazines

Translation and 
Interpretation

Publishing of 
Directories and 

Mailing Lists

CAGR 5.2% -11.8% -6.5% -10.6% 8.5% 0.0%1

Total Employment 45 40 25 20 15 0

% of Publishing 31.0% 27.6% 17.2% 13.8% 10.3% 0.0%

Specialisation 0.22 0.38 0.17 0.11 0.31 0.00

Status Emerging At Risk At Risk At Risk Emerging -

1 0 jobs in Publishing of Directories and Mailing Lists in 2018 and in 2023.
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Screen Industry



Key Takeaways

�‡With 295 businesses in the Screen Industries, the 
subsectors make up over 11% of all the businesses 
in the Combined ���µ�š�Z�}�Œ�]�š�Ç�[�• Creative Industries.

�‡Nevertheless, on the whole, there is no 
concentration of the Screen Industries in York and 
North Yorkshire.

Combined 
Authority Area

Total Businesses 
(2024)

% of all Creative 
Industries 
Businesses

Concentration

Cambridgeshire 
and 

Peterborough
290 8.0% 0.76

East Midlands 505 10.0% 0.64

Greater Manchester 1275 13.6% 1.17

Liverpool City Region 360 11.6% 0.78

North East 385 10.3% 0.64

South Yorkshire 320 11.4% 0.74

Tees Valley 90 9.2% 0.46

West Midlands 555 8.8% 0.58

West Yorkshire 645 10.2% 0.67

West of England 810 16.3% 2.05

York and North 
Yorkshire

295 11.3% 0.72
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Combined Authorities, ranked by business concentration in the Screen Industries



Key Takeaways

�‡Despite the low count of businesses in the Screen 
Industries, all of them are Small or Micro businesses. 
This makes York and North Yorkshire, along with Tees 
Valley, where this is the case. 

�‡Indeed, small businesses in the Screen Industries are 
slightly more concentrated. This places York and North 
Yorkshire fourth out of all combined authorities in 
terms of small business concentration.

Combined 
Authority Area

Total Micro and 
Small 

Businesses 
(2024)

% of all 
Publishing 
Businesses

Concentration 
of Micro and 

Small 
Businesses

Cambridgeshir
e and 

Peterborough
280 96.6% 0.75

East Midlands 500 99.0% 0.65
Greater 

Manchester
1245 97.6% 1.15

Liverpool City 
Region

355 98.6% 0.79

North East 355 92.2% 0.60

South Yorkshire 315 98.4% 0.74

Tees Valley 90 100.0% 0.47

West Midlands 540 97.3% 0.57

West Yorkshire 645 100.0% 0.80

West of England 795 98.1% 0.98

York and North 
Yorkshire

295 100.0% 0.79
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Combined Authorities, ranked by business concentration (Small and Micro) in the Screen Industries



Key Takeaways

�‡Film and TV series production activities dominate York and North �z�}�Œ�l�•�Z�]�Œ���[�• Screen Industries with 155 
businesses. Despite the low specialisation, the sector has been growing 6.2% annually in terms of 
business counts.  

�‡Though far smaller in business count, TV Programming and Broadcasting has been growing at 8.5% 
annually, with a concentration of 0.93. 

 

Film and TV 
Production 
Activities

Photography
TV Programming 
and Broadcasting

Film and TV Post-
production  
Activities

Film and TV 
Projection 
Activities

Film and TV 
Distribution 

Activities

CAGR 6.2% 0.0%1 8.5% 8.5% 0.0%1 0.0%1

Total Businesses 155 95 15 15 10 5

% of Screen 
Industries 43.1% 26.4% 4.2% 4.2% 2.8% 1.4%

Specialisation 0.64 0.91 0.93 0.47 0.91 0.78

Status Emerging Stable Emerging Emerging Stable Stable

1 No growth between 2019 and 2024.

Publishing business counts in York and North Yorkshire

69

Analysis of Published Data | Screen Industries Businesses Specialisation and Growth



Key Takeaways

�‡Employment in the Screen Industries makes up only 
5% of York and North �z�}�Œ�l�•�Z�]�Œ���[�• Creative Industries 
employment, with a very low concentration.

�‡Of all combined authorities, York and North 
Yorkshire has the second-lowest number of 
employees in the Screen Industries, however only 
the third -lowest concentration.

Combined 
Authority Area

Employment
% of all Creative 

Industries
Concentration

Cambridgeshire 
and 

Peterborough
1,165 4.3% 0.90

East Midlands 2,240 7.0% 0.86

Greater Manchester 10,100 15.5% 2.61

Liverpool City Region 1,790 10.7% 1.00

North East 1,335 4.9% 0.59

South Yorkshire 785 5.7% 0.50

Tees Valley 305 5.1% 0.43

West Midlands 2,885 7.7% 0.81

West Yorkshire 3,120 7.5% 1.05

West of England 5,895 16.0% 3.85

York and North 
Yorkshire

575 5.0% 0.52

Combined Authorities, ranked by employment concentration in the Screen Industries
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Analysis of Published Data | Screen Industries Employment
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